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Only when you're happy that you've done the best you
can for your story should you show it to someone else.
You may well want to show it to your nearest and dearest,
and that's fine, but in most cases you shouldn't look to
their reading for any great benefit to your work. The most
valuable feedback is likely to come from other sources:
you should choose readers for their critical insight, not
their closeness to you. Fellow writers are ideal, but don't
imagine that any writer will do. If you are part of a writers'
circle or class, you'll know whose writing you admire, and
if you've had feedback in the past you'll know whose
opinions have been helpful —and whose have not.
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(@ Only when you're happy / that you've done the best you
can / for your story / should you show it / to someone

else.

@ You may well want to show it / to your nearest and
dearest, / and that's fine, / but in most cases / you
shouldn't look to their reading / for any great benefit to

your work.

® The most valuable feedback / is likely to come / from
other sources: / you should choose readers / for their

critical insight, / not their closeness to you.

@ Fellow writers / are ideal, / but don't imagine / that any
writer will do.
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® If you are part of a writers' circle or class, / you'll know grek of2{20| ZJt Zo|Lt el ol2tH, /
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the past / you'll know whose opinions have been helpful /
—and whose have not.
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[ (Only when) you're happy that you've done the best [you can] (for your story) ] should you show it (to
S Vv _sC S v 0 s TV 0

someone else).
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[You may well want to show it (to your {nearest} and {dearest}) ], and [that's fine], but [ (in most cases) you
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shouldn't look (to their reading) (for any great benefit (to your work) ) 1.
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The most valuable feedback is likely to come (from other sources): you should choose readers (for their critical
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insight, not their closeness (to you)).
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[If you are {part of a writers' circle} or {class}], [you'll know [whose writing you admire] ], and [if you've had
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feedback (in the past) ] [you'll know [whose opinions {have been} helpful —and whose {have not}]].
(0] S \% S V SC V
e}

oF O{2{i=20| A7t ZO|Lt o LHO0[2tH, 02 20| =72 22 SHot=Al & 20[H, J2|1 2pHof| IEMS ’OR=E Xo| ACHH F=719| o/ AHO|

DI_I-_| =
30| EAD +19| o|HO| J=HX| AUULEX| & ZO|CY.



Ashwood Dunes F|=3
OIE! &M LIT 288
Hof #HS SR,

98 52, 8Al~114],
Et4: Ashwood Dunes

UAJ: 20264 A7lH|= 28!
BE 2l 714 HhxIE

Wilderness.

\_
= - = A
steof xial  Ashwood Dunes MZE WA= T2 AL ESOE, LT BRS H0 XY #732 st Chefst
P_I‘T'_'olléal LIS HIS A O|A ?
7' o= c= T AJ.ELH:I'- y
Ashwood Dunes Reforestation Event Ashwood Dunes Reforestation 2§ At
Join us for a meaningful morning at the annual Ashwood oA 7§ =|= Ashwood
Dunes Reforestation. Volunteers will plant native tree Dunes Reforestation. XIAXE2 X9 &4

seedlings to help restore the local environment. No
special

skills required, feel free to join us.

When and Where

- September 5th, 2026, 8 a.m.-11 a.m.

- Ashwood Dunes Wilderness

Participation Fee: Free

Rewards: All participants will get a commemorative
badge.

- Plant 5 trees: Receive a reusable water bottle

« Plant 10 or more trees: Receive a Tshirt

SHotE A2 7| o EAf LR

o=

mio

A ElLIch S8 71&2 27X

efoL| O3 7 ems] =M.

YA 2 Fx

< 2026'3 9 5, 27 8A| - 114A|
« Ashwood Dunes Wilderness
oM RE

Heh RE ®7HhE 71 HiXIE e ATk

- 5OR Y= R MAME Thstt 282 HMR

mjo



Registration: Online registration is encouraged, but onsite SE: 2212 SE2 ML, WAL S0l HE

signups SE
will be available on the day of the event. T 7t
Event Guidelines AL 70| =2}
- Bring a hat and gloves; shovels and water will be - EXtet FHUS JIMMR. Ha 22 FHIE AYLICH
prepared.
- Follow instructions from the event staff. WA ZIRIO| OIS H I2tFMIR.
For more information, please visit o 2 BEE HSIAIH,
www.ashwooddunes.com. www.ashwooddunes.com2 223814 Q.
Reforestation [E] =& reusable [E] A" = e
registration [B] S5 restore [S] S6tCt
volunteer [H] Rt S AFRE seedling H 2=
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encourage [5] HEsict guideline [B] XA
instruction [H] K[A[, QtLH staff ) ESE!
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meaningful [&] ool U= environment [B] =&
Wilderness [E] Zof, XtHEs 19
Ashwood Dunes Reforestation Event
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@ Join us / for a meaningful morning / at the annual 2|2t SHsh TR / K72 F AlZtS 2I6h / o

Ashwood T4 =|= Ashwoodof|Af

® Dunes Reforestation. NS

@ Volunteers / will plant / native tree seedlings / to help RASAKES [ &4 2ot [ ER LR HBH=EZE
restore / the local environment. SHo= A2 57| fld [ XY 2HEs

® No special skills required, / feel free to join us. Edot J|&2 Q7&K oL, / 027A s =AHIL.

® When/and/ Where LA/ EA

@ - September 5th, 2026, / 8 a.m.-11 a.m. - 20264 9% 5%, / QF SAIRE F 11A|7HX|

- Ashwood Dunes Wilderness - Ashwood Dunes OfA 2% 719

® Participation Fee: / Free A7 22

Rewards: / All participants / will get / a commemorative Bk RE &R [ 2E AYLICH 7| HIXIE
badge.

@ . Plant 5 trees: / Receive a reusable water bottle « LIR 5% 7]: [ THALE 7hset 2HE HoMR

@ . Plant 10 or more trees: / Receive a Tshirt - LIRS 1001F 0|4 = B2/ EIMAE 2oN e

@3 Registration: / Online registration is encouraged, / but SE: | 2E2 SES AL, | WY SE2 /
onsite signups / will be available / on the day of the event. ItSELICH/ A ol

Event / Guidelines AL/ 7t0|=2tel

@ . Bring a hat and gloves; / shovels and water will be - BXiet HZE INMa. / da 22 FH[E
prepared. AL|ct.

- Follow instructions / from the event staff. - QHUE E MENIS [ HAF EIRIQ|

@ For more information, / please visit [ o 2 ZFEE JoE, [/ UM |/
www.ashwooddunes.com. www.ashwooddunes.com&



Ashwood Dunes Reforestation Event

Ashwood Dunes Reforestation Event

HAIAT FR|ARTR
Join us (for a meaningful morning) (at the annual Ashwood)
Vo

0{ 1A JH%| == Ashwood

Dunes Reforestation.

Dunes Reforestation0l|A] 2212 T A[ZHS BT FH|K.

R HAK(R)
Volunteers will plant native tree seedlings (to help restore the local environment).
S \ (0]

RIRES Ko B BASHE 2B 57| 9o £4F LIS 228 A3 itk

SAPY
[No special skills required ], feel free to join us.

S \ \Y SC

Egst 7|22 Q7 E[X| oL 0137 eHis] FAL.

{When} and {Where}
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- September 5th, 2026, 8 a.m.-11 a.m.

-+ 20261 9 5, 2F 8A - 14|



- Ashwood Dunes Wilderness

- Ashwood Dunes Wilderness

AT

Participation Fee: (Free)

M| R&

Rewards: All participants will get a commemorative badge.
S \ (0]

Heh RE FIRHE 71 HHXIE S AYLIC

S
(- Plant 5 trees): Receive a reusable water bottle

2AR
« (Plant {10} or {more} trees): Receive a Tshirt
Y o
1002 0|4 &= AR E|MEAE HoN|R
s2z TRIARTR FRIART
Registration: [ [Online registration is encouraged ], but [onsite signups will be available (on the day (of the event)
S \% S \ SC

Event Guidelines

AL 70| =2t



SAT
(- Bring {ahat} and {gloves}); {shovels} and {water} will be prepared.

S \

DXt FLE IIH M. M1t 2 FH|E ZLCh

HEIAFTR
- Follow instructions (from the event staff).

\% o
o AL Z|RIO| CHHE & [2tFMIR.
HAIAT
(For more information), please visit www.ashwooddunes.com.
\Y (0]

O %2 HEE 5™, www.ashwooddunes.comS 2HESHA|R.
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Of the cognitive motivations, the most fundamental one QIXIM S7| HOM, 7t 22Xl A2 AEES0|
encourages people to understand their environment to =AMl A0 R30| oKl oiEsty| 2lsh
predict what is going to happen in case of uncertainties. Arilel eHAS OlestA| Sttt JHY FRet ®e,
Most important, people prefer to develop meanings that AREO0| CHE AlZIET ZREls 20l LHAZI=
are shared with other people. For example, if in a given Ag ddweith= 20ICt oIS S0, o sofl thEtol
year more people accept offers of admission than a Clleget 20 H B2 AZO] ot 5{7tE HOFS0lE,
college expects, quite a few students end up living in 2 Cho] 2Hdi0] 2= 715A 2H2A|LE AHA SH0A
dorm lounges or campus hotels. It is easy to understand A Lk BEZX0IM A= Aol o FR7E ==X
why living in the lounge is problematic (no closet, for one :)_IBHSHIE atied X0l gt 3}i|u|_r B
thing). But what is wrong with a room at campus hotels? iﬁé‘lgl g2 230l EAE d= =dol 2=
After all, students in a hotel get private bathrooms, their SESS vl 84, 8 TV, J2a K &S 38 2
S . EICh AMY, ol ZHoIM A= 20| EH7t El=o

own TV, and larger rooms. In fact, living in those hotels is "

. . QiLpstH 1 skl ARXES0| T3 s¢9F 0|20 E
p;oblemsltlc becaus.ehthe stl:denr': res!fljebntshar.e nojc z:]é)art AZIST Sste obmmol Fcho| wslo] ofL||
of a stable group with people who will be their nel ors o - L
for the yeas they must wait in uncertainty before ?inding EHIOlEh_JEEH nSE Xt Afﬁl’ﬂ E'i_g >

! TR 2T AEfol|lM 7|Ci2{ofet BTt E5tald O
their social niche. The uncertainty itself is the problem. XHI7H 2HIQ! ZHO|Ch ARFSS obxixol ElEto] Al
People lack a shared social understanding, normally NHOBEE WE wrE ZoE AN o5t
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/ encourages people / to understand their environment /
uncertainties.

(@ Of the cognitive motivations, / the most fundamental one
to predict / what is going to happen / in case of

@ Most important, / people prefer / to develop meanings /
that are shared with other people.



® For example, / if in a given year / more people accept OlE S0, / o slfoll / O B2 ARHO| et S7HE

offers of admission / than a college expects, / quite a few 2OLSO0|H, / CHeto| of| &gt 20t / 7 Ci4=2 SHlo| /
students / end up living / in dorm lounges or campus Z= M| EITH/ 7|=SAL 2H2XILE B A S-OfA.
hotels.

@ It is easy to understand / why living in the lounge / is Olsist7|= &t / off 2t2X[0M A= 20| / EX7t
problematic / (no closet, for one thing). El=X] /(M RE0| giCh).

(® But/ what is wrong with / a room at campus hotels? SHX|ZE / 10| EH|U7} A A SHIO| 2

® After all, / students in a hotel / get private bathrooms, / 22, | 20| A= STHE2 [ 7l fAS 2 E 4, /
their own TV, / and larger rooms. HME Tvet/ O W2 2e A ot

@ In fact, / living in those hotels / is problematic / because AHe, [ O S-IOIM Atz 20| [ 2H(7t EIC}H / fLFsHH
the student residents / are not a part of a stable group / O ot AFXESO0| [ eHEE{el TRl 2ARI0| OfL|7|
with people who will be their neighbors for the year; / m2olct / s S¢t 1S9 olR0| E ARSH
they must wait in uncertainty / before finding their social eoh= / 252 S=tdet JEjol|A 7|20t Bt/

A 3| X MAZ Xt

niche. Xale| At ™ MAE X7| MK

The uncertainty itself / is the problem. =AM 1 X7t 2H|0]C.

® People lack / a shared social understanding, / normally AE2 20E|0 JACH /) SFE A=RIH ofs7t [ BE
developed / from membership / in a stable group. UHE|= | FER AHZRE [ PHZ{Ql F T

HX|A toRHAHR)

(Of the cognitive motivations), the most fundamental one encourages people to understand their environment (to

S \% (0] oC
=2xjofz HAAR  EAAR
predict [what is going to happen] (in case (of uncertainties))).
S V

XA F7| B0IM, 7He 22X A2 ARIE0| 2ado| ZAR0|M 20| LOILX| 0| =87 28l XHio| 2t S Of3HSHA| BHC.

2AR Bhoi(%) HAIAT
(Most important), people prefer to develop meanings [that are shared (with other people) ].
S Vv S Vv
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HAIAT S FRIAT A
(For example), [if (in a given year) more people accept offers (of admission) [than a college expects] ], quite a
S Vv o S Vv
HAIAT
few students end up living (in {dorm lounges} or {campus hotels} ).
S \

Ol S04, ot sH{of| Ci=to| offefet ZWECH I B2 AfEHO| st 517HE RHOFSO0|H, T CH-0| SHM0] 2= 7|5AF 2H2X|LE I A SEMO|Af 24| EIC.

ZF0i7 =Y HX|AL FX| AL
Itis easy (to understand) [why living (in the lounge) is problematic (no closet, (for one thing))].
ISV TsC TS s v SC s
(0]

2H2X|0ll A A= 20| off X7t El=X] Ol6lst7 | = &lTh(R4 RFO| giCt).

HAIALT HAIAT
But what is wrong (with a room (at campus hotels) )?
S \ sC

SHRISt A SEo| B2 Roi0] SR|UF

BA HEIART

(After all), students (in a hotel) get {private bathrooms}, {their own TV}, and {larger rooms}.
S \% o

23, U0 A= SES2 71l 4, M TV, 22|10 ¢ {2 2he 2| £t

HAIAT HAIAR SAR
(Infact), living (in those hotels) is problematic [because the student residents are not a part of a stable group

s 2 sC B v SC

HAINR PHOH(F) HEIART FEIART HEIAR

(with people [who will be their neighbors (for the year)]) 1; they must wait (in uncertainty) (before finding their
S \ SC S \

social niche).
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R EN HAIAT FR|AFT
People lack a shared social understanding, (normally developed (from membership (in a stable group) ) ).
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To whom it may concern, | am a teacher at Pendington
High School, and we are currently preparing a new school
promotional brochure. As we wish to update the overall
design of our brochure, we are considering working with a
new printing company. While reviewing several options,
we felt that your design style and printing formats
seemed to suit our needs well. We intend to make a
fourpaged brochure and print 500 copies in full color.
Before proceeding, we would like to ask you how much it
would cost. This will greatly help us in setting our budget
and schedule more effectively. Thank you very much for
your time and assistance. | look forward to your response.
Sincerely, Sarah Clayton
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style [H] AEHY, kAl full color [E] Z Z2, 2Tt MA ol
design [E] CIXt! assistance [E] =2, X&

format RS response (] EH, 8E

brochure [H] AXXL, QL AKXt promotional [&] =£9

intend [5] 2l=stct, AH=sit printing company [B] 212K 2|AL

option [E] MEHX]| copy [E] A, Ql2i=

concern (3] 2AIxt, 2 effectively [F] 2atHoz

suit [5] Moot proceed [5] Ttsict

overall [&] Myl cost [B1HIE

consider =] 1St

Request for a Quote for a School Promotional Brochure

st Zt AMTLO| A CIXIQITH QIME 93t A% 2]
shm ZE Auxiel Cixjole MEM BRI S MEe
SIEOR AlRlol| Ploh AMK HE| LR FHTLI A

(® To whom it may concern, / | am a teacher / at Pendington
High School, / and we are currently preparing / a new

school promotional brochure.

@ As we wish to update / the overall design / of our
brochure, / we are considering / working with a new
printing company.

(® While reviewing several options, / we felt that / your
design style and printing formats / seemed to suit our

needs well.

@ We intend to make / a fourpaged brochure / and print /
500 copies / in full color.
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® Before proceeding, / we would like to ask you / how much ZIHstr|of M, / M3l= HotollA| 22l=2| 1 HELIC

it would cost. / HIE0| Hott X
® This will greatly help us / in setting our budget and Ol= XM2loi|lA| ZA| ==0| 2 AYULICH/ M9 ofjdtat
schedule / more effectively. 2YS Yot=ol | H 2™z
@ Thank you very much / for your time and assistance. CHERS] ZPARRILICH/ AlZE Lo =28 MM
I look forward to / your response. Xz 7|Ct2|ZELIcH/ Hstel g@He
® Sincerely, / Sarah Clayton ZIAE 2ot / Sarah Clayton
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[ (To whom it may concern), | am a teacher (at Pendington High School) ], and [we are currently preparing a new
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school promotional brochure].
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[As we wish to update the overall design (of our brochure) ], we are considering working (with a new printing
I §) s v sC
company).
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(While reviewing several options ), we felt [that {your design style} and {printing formats} seemed to suit our
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needs well].
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% intend to {make} a fourpaged brochure and {print} 500 copies (in full color).
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(Before proceeding ), we would like to ask you [how much it would cost].
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This will greatly help us (in setting {our budget} and {schedule} (more effectively)).
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Thank you (very much) (for {yourtime} and {assistance}).
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| look forward (to your response).
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Sincerely, Sarah Clayton

Sarah Clayton E2!
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The concept of "choice architecture," popularized in
behavioral economics, highlights how the design of the
environment in which choices are made can significantly
influence the decisions people make. Algorithms are, in
essence, sophisticated architects of our digital
environments. By curating what we see, what we are
recommended, and what options are presented to us,
they subtly, and sometimes not so subtly, nudge us
towards particular paths. While nudges can be used for
beneficial purposes, such as encouraging healthier habits,
they also carry the potential for manipulation, particularly
when the underlying objectives of the architects are not
aligned with the wellbeing or autonomy of the individual.
The question then becomes: how can we cultivate and
protect our human agency in an increasingly algorithmic
world? It requires a conscious effort to maintain critical
engagement with the technologies we use. It means
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actively seeking out diverse perspectives, challenging

algorithmic recommendations, and making deliberate slelES 712D, ot AlAE0] 53
choices that go against the predicted grain. It involves Qlztofl ofa EA=ASMH, 1 HoE=
cultivating a healthy skepticism towards the seemingly eSY @ GEA DS HAS

HE 7|Yst= Ag Zgetrt

objective outputs of algorithms and remembering that
these systems are designed by humans with specific
goals, and that their data is a reflection of past realities,
not necessarily a prescription for future flourishing.
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Protecting Human Agency in an Algorithmic World
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@

The concept of / "choice architecture," / popularized in
behavioral economics, / highlights / how the design of the
environment / in which choices are made / can

significantly influence / the decisions people make.

Algorithms are, in essence, / sophisticated architects / of
our digital environments.

By curating what we see, / what we are recommended, /
and what options are presented to us, / they subtly, / and
sometimes not so subtly, / hudge us towards particular

paths.

While nudges can be used for beneficial purposes, / such
as encouraging healthier habits, / they also carry the
potential for manipulation, / particularly when / the
underlying objectives of the architects / are not aligned
with / the wellbeing or autonomy of the individual.

The question then becomes: / how can we cultivate and
protect / our human agency / in an increasingly

algorithmic world?

It requires / a conscious effort / to maintain critical

engagement / with the technologies we use.

It means / actively seeking out diverse perspectives, /
challenging algorithmic recommendations, / and making
deliberate choices [ that go against the predicted grain.

It involves / cultivating a healthy skepticism / towards the
seemingly objective outputs of algorithms / and
remembering / that these systems are designed by
humans with specific goals, / and that their data is a
reflection of past realities, / not necessarily a prescription
for future flourishing.
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The concept (of "choice architecture)," (popularized (in behavioral economics) ), highlights [how the design (of
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the environment [in which choices are made] ) can significantly influence the decisions [people make]].
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Algorithms are, (in essence), sophisticated architects (of our digital environments).
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(By curating [ [what we see], [what we are recommended], and [what options are presented (tous)]11), they
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(subtly, and) (sometimes not so subtly), nudge us (towards particular paths).
\% (0]

RN, AU2|E2 R2|E 0|25H|, 2= I 0|=SHK| g £

0, Ot MEHX| 7} 2|0 A MA==XIE

FEIARTR HAIAR
[While nudges can be used (for beneficial purposes, (such as encouraging healthier habits) ) ], they also carry the
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{the wellbeing} or {autonomy} (of the individual))].
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The question then becomes: [how {can we cultivate } and {protect} our human agency (in an increasingly
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algorithmic world) 1?
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It requires a conscious effort (to maintain critical engagement (with the technologies [we use])).
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It means actively {seeking out} diverse perspectives, {challenging} algorithmic recommendations, and {making}
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deliberate choices [that go (against the predicted grain) ].
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It involves {cultivating} a healthy skepticism (towards the seemingly objective outputs (of algorithms) ) and
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{remembering} [that [these systems are designed (by humans (with specific goals) ) ], and that [their datais a
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reflection (of past realities), not necessarily a prescription (for future flourishing) 11.
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